Economic value of the Hygiene, r adCCor d
Personal Care & Specialty Products Industry

The Hygiene, Personal Care and Specialty Products Industry supplies a broad range of essential products
used every day across the nation by millions of consumers, businesses, institutions, industries and farms.

The industry makes a significant contribution to the Australian economy and Accord Members
are the backbone of the industry.
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(FY18 -FY22) (FY18 -FY22) (FY18 -FY22)
Turnover $4.2bn 3.2% $13.4bn 0.6% $10.6bn -1.3%
Employment 11,080 4.0% 18,850 0.5% 42,655 -1.5%
Wages $0.8bn 4.8% $1.2bn 0.4% $1.5bn -0.7%
Accord Member Companies — A snapshot of our industry’s products

|eading the industry in innovation, Our industry’s products play vital roles in safeguarding public health,
promoting personal wellbeing, maintaining comfortable homes, enhancing

enterprise and SUStainabilityz quality of life, boosting confidence and emotional wellbeing, keeping

the wheels of commerce & industry turning.
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TEY/Accord Austra lia Ltd., October 2022, Hygiene, Personal Care and Specialty Products industry: Economic State of the Industry report.
2 Statistics from Accord Member surveys 2021-22.

Essential products for safe, healthy living and maintaining a quality lifestyle



