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hygiene, personal care & specialty products industry

Economic value of the Hygiene,
Personal Care & Specialty Products Industry

The Hygiene, Personal Care and Specialty Products Industry supplies a broad range of essential products
used every day across the nation by millions of consumers, businesses, institutions, industries and farms.

The industry’s value goes well beyond its immediate economic footprint as an enabler for many
other industries.

Hairdressing is a valuable service
provided to consumers and an important
contributor to the Australian economy.

They provide services that have a
focus on clients’ physical appearance
but also have important impacts on
client self-image and self-esteem.

Case study:
Hairdressing

Hairdressers and barbers are part of all
communities across Australia, crossing
age and cultural boundaries.

in Australia

HAIRDRESSING &
The Hygiene, BARBERSHOP INDUSTRY
Personal Care and
Specialty Products
industry is a key
supplier and integral
to the functioning
of the Hairdressing
industry

Professional-use:
> shampoo

> conditioners

> hair dyes & tints

> hair, beard &
scalp treatments
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... and more

Economic footprint of the More than fjust a haircut’
halrdressmg sector in AuStralla The value of hairdressing goes far beyond physical appearance,
(FY 202 2)1 providing psychological and social benefits
— often on a regular basis.
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The role of hairdressers as gatekeepers to community mental health of a friend
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‘Hairdressers and barbers are frontline in the
community...having intimate conversations with
clients walking through their doors on a regular
weekly, monthly or six weekly basis.’ ©
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An essential service underpinned by our industry’s products



